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INTRODUCTION 
As the digital landscape continues to reshape the way we connect with audiences, Patricia 
Baronowski-Schneider and Kristina Milosevich come together to shed light on the fusion of 
classic marketing wisdom with cutting-edge digital strategies. In this candid conversation, 
they tackle the most pressing questions businesses face today and share their insights on 
navigating the future of marketing. 
 

     

  

 

Patricia Baronowski-Schneider, CEO Pristine Advisers 
IR/PR/Marketing Firm  
 
To learn more: 
http://www.pristineadvisers.com/ 
YouTube - https://www.youtube.com/user/PristineAdvisers/videos 
Vimeo - https://vimeo.com/search?q=PRISTINE%20ADVISERS 
LinkedIn - https://www.linkedin.com/company/1674911/admin/              
                                https://www.linkedin.com/in/patriciabaronowski/ 
Facebook - https://www.facebook.com/PristineAdvisers?sk=wal 
Twitter - https://twitter.com/pristineadvise1 
Instagram - https://www.instagram.com/pristine_advisers/ 
Blogs - https://medium.com/@patriciabaronowski 
  
Book time on my calendar https://calendly.com/pbaronowski/30min 
 

Kristina Milosevic  
Manager at Promozis	Team and  
founder KSM Growing Business Online 
https://www.team.promozis.com 
 
info.marketingsr@gmail.com 

    https://www.facebook.com/ksmcoaching   

  / promozisteam   

    https://www.facebook.com/groups/ksmcoaching   

  / snezana-kristina-milosevic-890a4b21    

  / kristism7   
 

http://www.pristineadvisers.com/
https://www.youtube.com/user/PristineAdvisers/videos
https://vimeo.com/search?q=PRISTINE%20ADVISERS
https://www.linkedin.com/company/1674911/admin/
https://www.linkedin.com/in/patriciabaronowski/
https://www.facebook.com/PristineAdvisers?sk=wal
https://twitter.com/pristineadvise1
https://www.instagram.com/pristine_advisers/
https://medium.com/@patriciabaronowski
https://calendly.com/pbaronowski/30min
https://www.facebook.com/Manager-1069592113056750/
https://www.facebook.com/PromoZiSteam
https://www.youtube.com/redirect?event=video_description&redir_token=QUFFLUhqa1ZDbGFBZk1WS2VmTUZZcXlyMXVxbW9oazdYZ3xBQ3Jtc0trYlNneTJGdGo4U1IwRV9FZ2lhVjBneVo1MVV0U2JrN1hBTTVHNXhVbG0zQXdYcy1RMk40RmladkZEOUZGOTV3eGFmTGZPbERRUXIycm52Y013N0t2T3JyVk5pUFVsaGJPdXBnOHdPcVFjdTlHQnN3QQ&q=https%3A%2F%2Fwww.team.promozis.com%2F&v=JiRCUGd1M_4
mailto:info.marketingsr@gmail.com
https://www.youtube.com/redirect?event=video_description&redir_token=QUFFLUhqbERhTWpfd1JuTFJCSWtHVno3OU5EekpTVTFXUXxBQ3Jtc0trc3RxWE1pdFVRVzFHY0dlamI3SU84NmdFa2pxWTFEc3g5Tld1V2N3RWZvWmVHVHpENTlLdE9ycW1Hcm5CdU91LUZBczI4N2p3Z21Ed3ZST2x2b3pVRmFlWXE3WjhONDNPNVctdERWLWhHek93M2lsMA&q=https%3A%2F%2Fwww.facebook.com%2Fksmcoachingconsulting&v=JiRCUGd1M_4
https://www.youtube.com/redirect?event=video_description&redir_token=QUFFLUhqbERhTWpfd1JuTFJCSWtHVno3OU5EekpTVTFXUXxBQ3Jtc0trc3RxWE1pdFVRVzFHY0dlamI3SU84NmdFa2pxWTFEc3g5Tld1V2N3RWZvWmVHVHpENTlLdE9ycW1Hcm5CdU91LUZBczI4N2p3Z21Ed3ZST2x2b3pVRmFlWXE3WjhONDNPNVctdERWLWhHek93M2lsMA&q=https%3A%2F%2Fwww.facebook.com%2Fksmcoachingconsulting&v=JiRCUGd1M_4
https://www.youtube.com/redirect?event=video_description&redir_token=QUFFLUhqbWs4MlV2X3Zodm5TbkhZclJQZmFpNnQ1UGw2d3xBQ3Jtc0tubk9iWDV1Y0x6ZnFCVGIyX2tpUTFOYWdYam0yQ1d2TDJZUGo4cGpCUEoxd0ZNWFByWEZjQkM5c1RaSU5fVTA2ci0xcEVWTDdJa2VyUDAxam53R3hldXk5NjZqX3k1dEItWjMzOW5ieG01dTM5U0t2aw&q=https%3A%2F%2Fwww.facebook.com%2FPromoZiSTeam%2F&v=JiRCUGd1M_4
https://www.youtube.com/redirect?event=video_description&redir_token=QUFFLUhqbWs4MlV2X3Zodm5TbkhZclJQZmFpNnQ1UGw2d3xBQ3Jtc0tubk9iWDV1Y0x6ZnFCVGIyX2tpUTFOYWdYam0yQ1d2TDJZUGo4cGpCUEoxd0ZNWFByWEZjQkM5c1RaSU5fVTA2ci0xcEVWTDdJa2VyUDAxam53R3hldXk5NjZqX3k1dEItWjMzOW5ieG01dTM5U0t2aw&q=https%3A%2F%2Fwww.facebook.com%2FPromoZiSTeam%2F&v=JiRCUGd1M_4
https://www.youtube.com/redirect?event=video_description&redir_token=QUFFLUhqbkk1WnFZc3RaTGJRdUdSVXR4Z0puWkxSbGZhUXxBQ3Jtc0ttQzJEMXdqS2pxYzdib3hkdnd6SzAwYXhtN25maHVOZDIzSkVSLURacnNmbUhnQ1plNjRlLUFxcTQ4cXI5MDUwOWtxeE4weTZNWWtOZmpYNzQ5ZkxKMzBjSHVUZW9DRDFOVVZnaXJ3LUVWRDNaM0JlZw&q=https%3A%2F%2Fwww.facebook.com%2Fgroups%2Fksmconsulting&v=JiRCUGd1M_4
https://www.youtube.com/redirect?event=video_description&redir_token=QUFFLUhqbkk1WnFZc3RaTGJRdUdSVXR4Z0puWkxSbGZhUXxBQ3Jtc0ttQzJEMXdqS2pxYzdib3hkdnd6SzAwYXhtN25maHVOZDIzSkVSLURacnNmbUhnQ1plNjRlLUFxcTQ4cXI5MDUwOWtxeE4weTZNWWtOZmpYNzQ5ZkxKMzBjSHVUZW9DRDFOVVZnaXJ3LUVWRDNaM0JlZw&q=https%3A%2F%2Fwww.facebook.com%2Fgroups%2Fksmconsulting&v=JiRCUGd1M_4
https://www.youtube.com/redirect?event=video_description&redir_token=QUFFLUhqbW90T3RmUDdDYjZuVlJyWjJJbUZlbmpyQW5td3xBQ3Jtc0ttbGU5ZU5ORFVLTENhMnVJMWZaT2FqUzhWWjJfNG5SQUdyeVRCam9uVGFPRHYyanJoa2UwZE9MX1E3Vzd4ZU4zN3pUeHJjblphVjNoMmZ1MmtIb2dIREpXRk56ems2N2paM1g2X3ZkOUlNRS1ESG1rQQ&q=https%3A%2F%2Fwww.linkedin.com%2Fin%2Fsnezana-kristina-milosevic-890a4b21%2F&v=JiRCUGd1M_4
https://www.youtube.com/redirect?event=video_description&redir_token=QUFFLUhqbW90T3RmUDdDYjZuVlJyWjJJbUZlbmpyQW5td3xBQ3Jtc0ttbGU5ZU5ORFVLTENhMnVJMWZaT2FqUzhWWjJfNG5SQUdyeVRCam9uVGFPRHYyanJoa2UwZE9MX1E3Vzd4ZU4zN3pUeHJjblphVjNoMmZ1MmtIb2dIREpXRk56ems2N2paM1g2X3ZkOUlNRS1ESG1rQQ&q=https%3A%2F%2Fwww.linkedin.com%2Fin%2Fsnezana-kristina-milosevic-890a4b21%2F&v=JiRCUGd1M_4
https://www.youtube.com/redirect?event=video_description&redir_token=QUFFLUhqbGhvSGROZnFqX0V4SlpvRjFMVEZwWE5YUHdvZ3xBQ3Jtc0trM3dIX2VVdU1mQ3VNRjQxeXNtUnRlRmVzTHF2Z0xnYjJ6QTNneFZydXR6RXlxZTVBeG4zRlBWSUpsZklYWE82SnhZc0VqWlBEZGg1OFVVU2tId18zdFpFWTMzQlZIU1dLeU1Pb1BvbGFuczhhRFBoZw&q=https%3A%2F%2Fwww.instagram.com%2Fkristism7%2F&v=JiRCUGd1M_4
https://www.youtube.com/redirect?event=video_description&redir_token=QUFFLUhqbGhvSGROZnFqX0V4SlpvRjFMVEZwWE5YUHdvZ3xBQ3Jtc0trM3dIX2VVdU1mQ3VNRjQxeXNtUnRlRmVzTHF2Z0xnYjJ6QTNneFZydXR6RXlxZTVBeG4zRlBWSUpsZklYWE82SnhZc0VqWlBEZGg1OFVVU2tId18zdFpFWTMzQlZIU1dLeU1Pb1BvbGFuczhhRFBoZw&q=https%3A%2F%2Fwww.instagram.com%2Fkristism7%2F&v=JiRCUGd1M_4
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Why do you need a website? 
 
Today, having a website is as important as having a mobile phone.  
 
Research has revealed that 6/10 customers expect businesses to have 
online content about their business. If you own or run a business that 
hasn't taken that step into the online world, here are a few reasons you'll 
wonder why you didn't do it sooner. 
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What does online presence mean? 

Online presence 24/7 

 

Q:1) What does online presence mean? 
A:1) Online presence 24/7 

Having a website means that customers can always find you - anytime and 
anywhere. Even outside of business hours, your website continues to find and secure 
new customers. It offers convenience to the user as they can access the information 
they need in the comfort of their own home, without the added pressure of making a 
purchase. 

In addition, as most companies today have their own website, there is a great 
chance that you will leave potential customers to your competition. 

Kristina Milosevich 
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Q2: What role does a website play in customer trust-building?  
 

A2: Websites serve as virtual storefronts where businesses can establish credibility and trust 

with potential customers. In today's digital age, consumers often view businesses without an 

online presence as outdated or less trustworthy.  

 

By having a professional website, businesses convey legitimacy and reliability, reassuring 

customers that they are dealing with a reputable entity. Moreover, websites provide a platform for 

businesses to showcase testimonials, certifications, and industry affiliations, further bolstering 

their credibility and instilling confidence in potential customers.  

 

Through transparent and informative content, businesses can address customer concerns and 

demonstrate their commitment to transparency and customer satisfaction, ultimately building trust 

and loyalty. 

 

- Patricia Baronowski-Schneider 
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Q: 3) How is information exchanged? 

A: 3) Exchange of information 

In the simplest way, the website provides a quick and easy way to exchange 

information between buyers and bidders. You can list your business hours, contact 

information, show images of your location or products, and use contact forms to 

facilitate inquiries from potential customers. 

You can even upload promotional videos to further interest your customers and sell 

your services in an efficient and cost-effective way. This is also a good way to 

promote yourself on social media and build your audience. 

 

 

Kristina Milosevich 

 
. 
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Q4: How does website accessibility impact customer inclusivity?  
 
A4: Website accessibility plays a vital role in ensuring inclusivity and equal access to information 
for all users, regardless of their abilities. Inaccessible websites can alienate users with 
disabilities, hindering their ability to navigate content and engage with businesses online.  
 
By implementing accessibility features such as alternative text for images, keyboard navigation 
options, and adjustable font sizes, businesses can accommodate users with various disabilities 
and provide a seamless browsing experience for all.  
 
Moreover, accessible websites not only comply with legal requirements but also demonstrate a 
commitment to inclusivity and social responsibility, enhancing brand reputation and attracting a 
broader customer base.  
 
Ultimately, prioritizing website accessibility not only benefits users with disabilities but also 
contributes to a more inclusive and equitable online environment for everyone. 
 

- Patricia Baronowski-Schneider 
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Q: 5) How does it affect the credibility of business? 

A: 5) Credibility 

In today's modern world, every business is expected to have some sort of 
online presence. Potential customers would probably distrust any business 
that didn't have a phone number or physical address, and the same could 
be said if they didn't have a website and an email address. 

A website is a useful tool for sharing key information about your business 
with customers and answering all their questions. Furthermore, having a 
quality website that is easy to use allows visitors to feel comfortable using 
your services, as they will assume that they can expect the same positive 
experience in all areas of your business. 

- Kristina Milosevich 
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Q6: How does website localization impact global expansion?  
 
A6: Website localization plays a crucial role in facilitating global expansion by tailoring content 
and user experience to specific regional preferences and cultural nuances. In today's 
interconnected world, businesses seeking to expand internationally must adapt their websites to 
resonate with local audiences and overcome language barriers.  
 
By translating content into multiple languages, incorporating local currencies and payment 
methods, and adapting marketing strategies to align with cultural sensitivities, businesses can 
effectively penetrate new markets and attract diverse customer segments.  
 
Additionally, localized websites enhance customer trust and engagement by demonstrating a 
commitment to understanding and meeting the unique needs of each market. Overall, website 
localization is essential for driving global expansion and establishing a strong international 
presence in an increasingly competitive landscape. 

 
- Patricia Baronowski-Schneider 
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Q: 7) How do we reduce costs? 

A: 7) Reduce costs 

In addition to simply displaying information, you can also use your website 
to sell goods and services directly to consumers. Eliminating overhead 
costs will allow you to lower prices, giving your business a competitive 
advantage. 

It can also be used internally in your company; do you have any news you 
want to share with colleagues, or do you have some important information 
that management can access? Having an internal website can save you a 
lot of time because everything you need is in one place and you can access 
it at any time. 

 

- Kristina Milosevich 
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Q8: What role does user experience (UX) design play in website effectiveness?  
 
A8: User experience (UX) design is critical for ensuring the effectiveness of a website in 
engaging and retaining visitors.  
 
A well-designed website considers the needs, preferences, and behaviors of its users, 
aiming to provide a seamless and intuitive browsing experience. Through thoughtful layout, 
navigation, and visual design, UX design enhances usability, allowing visitors to easily find 
the information they need and accomplish their goals efficiently.  
 
Additionally, UX design encompasses factors such as page load speed, mobile 
responsiveness, and accessibility, all of which contribute to user satisfaction and 
engagement.  
 
By prioritizing UX design, businesses can create positive impressions, build trust, and 
encourage repeat visits, ultimately driving conversions and achieving business objectives. 
 

 
- Patricia Baronowski-Schneider 
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Q: 9) How is the market expanding? 

A: 9) Market expansion 

With your website accessible to everyone in the world, the ability to break 
into the market beyond your country's borders has never been easier. 
Anyone from any country will be able to find your company and as such is 
now a potential customer. 

 
 

  

- Kristina Milosevich 
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Q10: How does website content quality impact customer engagement?  
 

A10: Website content quality plays a crucial role in attracting and retaining visitors, as well 

as driving customer engagement and conversion. High-quality content that is informative, 

relevant, and engaging not only captures the attention of visitors but also establishes 

credibility and authority in the eyes of potential customers.  

 

By providing valuable insights, addressing customer pain points, and offering solutions to 

their needs, businesses can build trust and foster deeper connections with their audience. 

Moreover, compelling content encourages visitors to spend more time on the website, 

exploring different pages and engaging with various features.  

 

From blog posts and product descriptions to multimedia content such as videos and 

infographics, every piece of content contributes to the overall user experience, influencing 

purchase decisions and brand perception.  

 

Therefore, investing in quality content creation and optimization is essential for maximizing 

customer engagement and achieving long-term success online. 

 

Patricia Baronowski-Schneider 
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Q: 11) How and who visited your site? 

A: 11) Your ideal client 

Analytics tools allow you to identify who your typical customer is, how they 
found you, what they like, and adjust your business to maximize purchases 
through your website. The diverse range of data available can also help 
you better understand how your social media channels are impacting your 
brand and can even highlight opportunities to change aspects of your 
business such as branch opening hours, promotions and product range. 

 

- Kristina Milosevich 
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Q12: How does website security impact customer trust and data privacy?  
 
A12: Website security is paramount for maintaining customer trust and safeguarding 
sensitive data against cyber threats and attacks. In an era of increasing cybersecurity 
risks, consumers are more vigilant about protecting their personal information online 
and expect businesses to prioritize data security. 
 
 By implementing robust security measures such as SSL encryption, secure payment 
gateways, and regular security audits, businesses can reassure customers that their 
data is safe and secure.  
 
Moreover, displaying trust seals and certifications on the website signals a commitment 
to security and instills confidence in visitors. Beyond protecting customer data, website 
security also protects the integrity of the brand and preserves its reputation in the event 
of a security breach.  
 
Therefore, prioritizing website security not only enhances customer trust and loyalty but 
also mitigates risks and liabilities associated with data breaches, ultimately 
safeguarding the long-term success of the business. 
 
Patricia Baronowski-Schneider 
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Q: 13) Where do you advertise your website? 

A: 13) Advertising 

Tools like Google Ads or Facebook advertising give you the power to reach 

customers with much more accuracy and reliability than traditional offline 

advertising methods. On-site optimization (SEO) and online advertising are 

great ways to raise awareness.  

 

Be the first business a potential new customer sees when searching for a 

specific product or service online and use the contact page or web shop 

features to make purchasing a product or finding a retail location easier than 

ever before. 

 

If you don't have a website, it's highly likely that your competition will, 

which means you're missing out on acquiring new customers and being in 

the forefront of their minds. It is of crucial importance that you do not miss 

the chance and give an advantage to the competition. 

- Kristina Milosevich 
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Q14: How does website responsiveness impact user engagement?  
 
A14: Website responsiveness refers to the ability of a site to adapt and provide an 
optimal viewing experience across various devices and screen sizes.  
 
In today's mobile-driven world, users expect seamless access to content regardless of 
the device they are using. A responsive website ensures that visitors can navigate and 
interact with content easily, whether they are using a smartphone, tablet, or desktop 
computer.  
 
By providing a consistent and user-friendly experience across devices, website 
responsiveness enhances user engagement and satisfaction. Moreover, responsive 
design contributes to lower bounce rates and higher conversion rates, as users are 
more likely to stay on a site that is easy to use and navigate.  
 
Therefore, investing in responsive design is essential for maximizing user engagement 
and achieving business goals in an increasingly mobile-centric landscape. 
 

Patricia Baronowski-Schneider 
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Q: 15) Why is online support important? 

A: 15) Online support 

Websites provide an easier way to handle users. By offering 
answers to frequently asked questions in the FAQ section, you can 
reduce customer service costs and save time and money, as well as 
provide much more information. 

It also means that customers can get a response immediately and 
saves time which helps foster positive customer relationships in the 
long run. This could be beneficial for you, all positive comments can 
be posted in references, your customers are happy why not show 
them. 

Websites are generally places where potential investors can go. It 
shows what your company has, what it has achieved and what it 
can achieve in the future. 

 

- Kristina Milosevich 
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Q16: What role does storytelling play in website content strategy?  

A16: Storytelling is a powerful tool in website content strategy, as it allows businesses 
to connect with their audience on a deeper and more emotional level. Through 
compelling narratives, businesses can communicate their brand values, mission, and 
vision, resonating with customers and building authentic relationships. Storytelling 
humanizes the brand, making it more relatable and memorable to consumers. By 
crafting stories that evoke emotions and inspire action, businesses can differentiate 
themselves from competitors and leave a lasting impression on visitors. Moreover, 
storytelling enhances engagement and encourages users to spend more time on the 
website, exploring different pages and consuming more content. Therefore, integrating 
storytelling into website content strategy is essential for creating meaningful 
connections with customers and driving brand loyalty and advocacy. 

 

Bonus 

 

Q17: How does website personalization impact user experience?  

A17: Website personalization involves tailoring content, recommendations, and user 
interactions based on individual preferences, behaviors, and demographics. 
Personalized experiences make visitors feel valued and understood, increasing 
engagement and satisfaction. By leveraging data analytics and user insights, 
businesses can deliver relevant content, product recommendations, and promotions to 
each visitor, enhancing their browsing experience and increasing the likelihood of 
conversion. Personalization also fosters loyalty and repeat visits, as users appreciate 
the effort to cater to their specific needs and interests. Moreover, personalized 
experiences contribute to higher retention rates and customer lifetime value, as satisfied 
customers are more likely to become brand advocates and loyal supporters. Therefore, 
investing in website personalization is essential for maximizing user experience and 
driving business growth in a competitive digital landscape. 
 

-  Patricia Baronowski-Schneider 
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Conclusion:  This engaging exchange between Patricia Baronowski-Schneider / 

Kristina Milosevich delves into the heart of what makes marketing in the digital age both a 

challenge and an exciting opportunity.  Their shared insights provide a roadmap for 

businesses looking to navigate the complexities of the industry. 

 


