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INTRODUCTION 
As the digital landscape continues to reshape the way we connect with audiences, Patricia 

Baronowski-Schneider and Kristina Milosevich come together to shed light on the fusion of 

classic marketing wisdom with cutting-edge digital strategies. In this candid conversation, 

they tackle the most pressing questions businesses face today and share their insights on 

navigating the future of marketing. 

 

 
    

  

 

Patricia Baronowski-Schneider, CEO Pristine Advisers 

IR/PR/Marketing Firm  
 
To learn more: 
http://www.pristineadvisers.com/ 
YouTube - https://www.youtube.com/user/PristineAdvisers/videos 
Vimeo - https://vimeo.com/search?q=PRISTINE%20ADVISERS 
LinkedIn 
- https://www.linkedin.com/company/1674911/admin/              
                                https://www.linkedin.com/in/patriciabaronowski/ 
Facebook - https://www.facebook.com/PristineAdvisers?sk=wal 
Twitter - https://twitter.com/pristineadvise1 
Instagram - https://www.instagram.com/pristine_advisers/ 
Blogs - https://medium.com/@patriciabaronowski 
  
Book time on my calendar https://calendly.com/pbaronowski/30min 

 

Kristina Milosevic  

Manager at Promozis Team and  

founder KSM Growing Business Online 
https://www.team.promozis.com 
 
info.marketingsr@gmail.com 

    https://www.facebook.com/ksmcoaching   

  / promozisteam   

    https://www.facebook.com/groups/ksmcoaching   

  / snezana-kristina-milosevic-890a4b21    

  / kristism7   
 

http://www.pristineadvisers.com/
https://www.youtube.com/user/PristineAdvisers/videos
https://vimeo.com/search?q=PRISTINE%20ADVISERS
https://www.linkedin.com/company/1674911/admin/
https://www.linkedin.com/in/patriciabaronowski/
https://www.facebook.com/PristineAdvisers?sk=wal
https://twitter.com/pristineadvise1
https://www.instagram.com/pristine_advisers/
https://medium.com/@patriciabaronowski
https://calendly.com/pbaronowski/30min
https://www.facebook.com/Manager-1069592113056750/
https://www.facebook.com/PromoZiSteam
https://www.youtube.com/redirect?event=video_description&redir_token=QUFFLUhqa1ZDbGFBZk1WS2VmTUZZcXlyMXVxbW9oazdYZ3xBQ3Jtc0trYlNneTJGdGo4U1IwRV9FZ2lhVjBneVo1MVV0U2JrN1hBTTVHNXhVbG0zQXdYcy1RMk40RmladkZEOUZGOTV3eGFmTGZPbERRUXIycm52Y013N0t2T3JyVk5pUFVsaGJPdXBnOHdPcVFjdTlHQnN3QQ&q=https%3A%2F%2Fwww.team.promozis.com%2F&v=JiRCUGd1M_4
mailto:info.marketingsr@gmail.com
https://www.youtube.com/redirect?event=video_description&redir_token=QUFFLUhqbERhTWpfd1JuTFJCSWtHVno3OU5EekpTVTFXUXxBQ3Jtc0trc3RxWE1pdFVRVzFHY0dlamI3SU84NmdFa2pxWTFEc3g5Tld1V2N3RWZvWmVHVHpENTlLdE9ycW1Hcm5CdU91LUZBczI4N2p3Z21Ed3ZST2x2b3pVRmFlWXE3WjhONDNPNVctdERWLWhHek93M2lsMA&q=https%3A%2F%2Fwww.facebook.com%2Fksmcoachingconsulting&v=JiRCUGd1M_4
https://www.youtube.com/redirect?event=video_description&redir_token=QUFFLUhqbERhTWpfd1JuTFJCSWtHVno3OU5EekpTVTFXUXxBQ3Jtc0trc3RxWE1pdFVRVzFHY0dlamI3SU84NmdFa2pxWTFEc3g5Tld1V2N3RWZvWmVHVHpENTlLdE9ycW1Hcm5CdU91LUZBczI4N2p3Z21Ed3ZST2x2b3pVRmFlWXE3WjhONDNPNVctdERWLWhHek93M2lsMA&q=https%3A%2F%2Fwww.facebook.com%2Fksmcoachingconsulting&v=JiRCUGd1M_4
https://www.youtube.com/redirect?event=video_description&redir_token=QUFFLUhqbWs4MlV2X3Zodm5TbkhZclJQZmFpNnQ1UGw2d3xBQ3Jtc0tubk9iWDV1Y0x6ZnFCVGIyX2tpUTFOYWdYam0yQ1d2TDJZUGo4cGpCUEoxd0ZNWFByWEZjQkM5c1RaSU5fVTA2ci0xcEVWTDdJa2VyUDAxam53R3hldXk5NjZqX3k1dEItWjMzOW5ieG01dTM5U0t2aw&q=https%3A%2F%2Fwww.facebook.com%2FPromoZiSTeam%2F&v=JiRCUGd1M_4
https://www.youtube.com/redirect?event=video_description&redir_token=QUFFLUhqbWs4MlV2X3Zodm5TbkhZclJQZmFpNnQ1UGw2d3xBQ3Jtc0tubk9iWDV1Y0x6ZnFCVGIyX2tpUTFOYWdYam0yQ1d2TDJZUGo4cGpCUEoxd0ZNWFByWEZjQkM5c1RaSU5fVTA2ci0xcEVWTDdJa2VyUDAxam53R3hldXk5NjZqX3k1dEItWjMzOW5ieG01dTM5U0t2aw&q=https%3A%2F%2Fwww.facebook.com%2FPromoZiSTeam%2F&v=JiRCUGd1M_4
https://www.youtube.com/redirect?event=video_description&redir_token=QUFFLUhqbkk1WnFZc3RaTGJRdUdSVXR4Z0puWkxSbGZhUXxBQ3Jtc0ttQzJEMXdqS2pxYzdib3hkdnd6SzAwYXhtN25maHVOZDIzSkVSLURacnNmbUhnQ1plNjRlLUFxcTQ4cXI5MDUwOWtxeE4weTZNWWtOZmpYNzQ5ZkxKMzBjSHVUZW9DRDFOVVZnaXJ3LUVWRDNaM0JlZw&q=https%3A%2F%2Fwww.facebook.com%2Fgroups%2Fksmconsulting&v=JiRCUGd1M_4
https://www.youtube.com/redirect?event=video_description&redir_token=QUFFLUhqbkk1WnFZc3RaTGJRdUdSVXR4Z0puWkxSbGZhUXxBQ3Jtc0ttQzJEMXdqS2pxYzdib3hkdnd6SzAwYXhtN25maHVOZDIzSkVSLURacnNmbUhnQ1plNjRlLUFxcTQ4cXI5MDUwOWtxeE4weTZNWWtOZmpYNzQ5ZkxKMzBjSHVUZW9DRDFOVVZnaXJ3LUVWRDNaM0JlZw&q=https%3A%2F%2Fwww.facebook.com%2Fgroups%2Fksmconsulting&v=JiRCUGd1M_4
https://www.youtube.com/redirect?event=video_description&redir_token=QUFFLUhqbW90T3RmUDdDYjZuVlJyWjJJbUZlbmpyQW5td3xBQ3Jtc0ttbGU5ZU5ORFVLTENhMnVJMWZaT2FqUzhWWjJfNG5SQUdyeVRCam9uVGFPRHYyanJoa2UwZE9MX1E3Vzd4ZU4zN3pUeHJjblphVjNoMmZ1MmtIb2dIREpXRk56ems2N2paM1g2X3ZkOUlNRS1ESG1rQQ&q=https%3A%2F%2Fwww.linkedin.com%2Fin%2Fsnezana-kristina-milosevic-890a4b21%2F&v=JiRCUGd1M_4
https://www.youtube.com/redirect?event=video_description&redir_token=QUFFLUhqbW90T3RmUDdDYjZuVlJyWjJJbUZlbmpyQW5td3xBQ3Jtc0ttbGU5ZU5ORFVLTENhMnVJMWZaT2FqUzhWWjJfNG5SQUdyeVRCam9uVGFPRHYyanJoa2UwZE9MX1E3Vzd4ZU4zN3pUeHJjblphVjNoMmZ1MmtIb2dIREpXRk56ems2N2paM1g2X3ZkOUlNRS1ESG1rQQ&q=https%3A%2F%2Fwww.linkedin.com%2Fin%2Fsnezana-kristina-milosevic-890a4b21%2F&v=JiRCUGd1M_4
https://www.youtube.com/redirect?event=video_description&redir_token=QUFFLUhqbGhvSGROZnFqX0V4SlpvRjFMVEZwWE5YUHdvZ3xBQ3Jtc0trM3dIX2VVdU1mQ3VNRjQxeXNtUnRlRmVzTHF2Z0xnYjJ6QTNneFZydXR6RXlxZTVBeG4zRlBWSUpsZklYWE82SnhZc0VqWlBEZGg1OFVVU2tId18zdFpFWTMzQlZIU1dLeU1Pb1BvbGFuczhhRFBoZw&q=https%3A%2F%2Fwww.instagram.com%2Fkristism7%2F&v=JiRCUGd1M_4
https://www.youtube.com/redirect?event=video_description&redir_token=QUFFLUhqbGhvSGROZnFqX0V4SlpvRjFMVEZwWE5YUHdvZ3xBQ3Jtc0trM3dIX2VVdU1mQ3VNRjQxeXNtUnRlRmVzTHF2Z0xnYjJ6QTNneFZydXR6RXlxZTVBeG4zRlBWSUpsZklYWE82SnhZc0VqWlBEZGg1OFVVU2tId18zdFpFWTMzQlZIU1dLeU1Pb1BvbGFuczhhRFBoZw&q=https%3A%2F%2Fwww.instagram.com%2Fkristism7%2F&v=JiRCUGd1M_4
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 Email marketing and why is it important? 
Email marketing is an extremely powerful digital marketing strategy that allows companies to 
communicate directly and effectively with their target audience via email. That technique has 
become indispensable in the business digital world because it brings efficiency in building 
relationships with clients and of course, increases your sales. 

Successful promotion of products and services can be very easily achieved with the help of this 
technique, and email marketing remains crucial for the progress of any business. In this, we'll 
show you what email marketing is, why it's important, and how you can use it to improve your 
business. We will also reveal to you who should use email marketing in their business. Only the 
proper use of all digital marketing strategies can bring you business success. 

 
What is email marketing and why is it important? 

For all those who still haven't heard about email marketing and its effectiveness, we bring you 
basic information about this successful digital marketing strategy. 

Establishing a connection with a target or potential audience through electronic mail is the basis 
of email marketing. It is about sending commercial messages that may contain various 
information such as promotional offers, news, or notifications about products or your services. 
The most important thing is that all this information is accurate, relevant and attractive. The big 
advantage of this strategy is that the messages arrive directly in the user's inbox, making them 
highly visible. 

Kristina Milosevich 
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How can personalization improve email marketing campaigns? 
 

 
A: Personalization in email marketing allows businesses to tailor their messages 
based on user preferences, behaviors, and demographics. This leads to better 
engagement, as recipients are more likely to respond to emails that feel relevant 
and catered to their specific needs. Studies show that personalized emails 
generate higher open rates and click-through rates compared to generic ones. 
 
Moreover, personalization goes beyond just addressing recipients by name. 
Advanced strategies, such as sending tailored product recommendations, 
dynamic content based on user activity, or personalized follow-up emails, can 
significantly enhance the user experience. By leveraging data, businesses can 
create hyper-relevant content that speaks directly to the recipient's needs or 
interests. This approach not only strengthens customer relationships but also 
boosts retention, as customers are more likely to remain loyal to brands that 
understand their unique preferences. 
 

 
◼ Patricia Baronowski-Schneider 
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Importance of email marketing? 

Through email we can establish quality communication with potential target groups, but also with 
certain groups of users. In this case, email marketing should be personalized in order to be 
extremely effective in building relationships and driving sales. You can customize the content of 
each email based on user behavior and interests. 

In addition, you can achieve ROI because the costs of sending emails are relatively low 
compared to other forms of marketing, and the effects can be extremely positive in terms of 
increased revenue. 

Each company measures and analyzes the results it achieved in a certain period. You can do 
just that with email marketing. You can track email opens, link clicks, conversions and other 
metrics, helping you adjust and improve your overall marketing campaign. 

user. It's important to send useful and relevant content regularly, because users will see that you 
care about their needs and will be more likely to return to your brand. 

 
 

Kristina Milosevich 

 

 



 7 

 

 
 
 

What is the role of mobile optimization in email marketing? 
 
Q: How does mobile optimization impact email marketing success?  
 
A: With a significant percentage of users accessing their emails via mobile devices, 
ensuring that your email campaigns are mobile-optimized is crucial. This includes 
using responsive design, concise subject lines, and clear CTAs (call-to-actions) 
that are easy to tap. Emails that aren’t mobile-friendly risk being ignored or deleted, 
lowering overall engagement. 
 
Beyond the design, mobile optimization should also consider load times and user 
experience. Emails that are image-heavy or have complex formatting may load 
slowly on mobile, leading to user frustration. Optimizing for mobile devices includes 
compressing images, using readable fonts, and keeping content concise. Testing 
emails on multiple devices and operating systems is key to ensuring the best 
experience for every user, which can significantly boost your email marketing 
success. 
 
 

◼ Patricia Baronowski-Schneider 

 
. 
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What are the goals of email marketing? 
 
• Establishing relationships with clients 
 
The most important goal of digital marketing in general is building quality and good relationships 
with clients. Likewise, the first and most important goal of email marketing is establishing and 
maintaining relationships with potential and current clients. Emails allow companies to stay in 
touch with their customers and build long-term relationships. 
 
• Increase in sales 
 
If the messages sent via email contain quality and relevant content, it is more likely that your 
sales will increase. By sending personalized offers and promotions, email marketing can 
significantly increase sales of products or services. 
 
• Encouraging engagement 
 
Another important goal of sending is to encourage a response from the client. Emails may be 
used to encourage users to visit a website, participate in surveys or research, or sign up for a 
newsletter. In this way, clients will have constant interaction with your company, which is very 
important for successful business. 
 
• Increasing brand awareness 
 
When you introduce new products or services to your assortment, it is advisable to inform old 
and new users or customers about it. In this way, you will regularly inform users, which will show 
them how much attention you pay to them. In this way, you raise awareness of your brand. 
 
If you are struggling to make your company a good and recognizable brand, take a look at our 
blog post about branding, where you will learn how important it is for a successful business. 
 
 

Kristina Milosevich 
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How do you measure the success of an email marketing campaign?  

 

Q: What are the key metrics to track in email marketing?  

A: Key performance indicators (KPIs) for email marketing include open rate, 
click-through rate (CTR), conversion rate, bounce rate, and unsubscribe rate. 
Monitoring these metrics allows marketers to gauge the effectiveness of their 

campaigns, make adjustments, and optimize future email sends. 

In addition to tracking key metrics, it’s important to analyze long-term trends 
rather than focusing on one-off campaigns. Monitoring engagement over time 
allows you to understand which strategies work best for your audience. For a 
deeper analysis, segment your metrics by user demographics or behaviors, so 
you can adjust your content based on which groups are responding more 
positively. Tools like heatmaps and customer feedback can also provide insights 

into how users interact with your emails. 

 

◼ Patricia Baronowski-Schneider 
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How to use it for business? 
 
In order for the use of email marketing to be useful and to successfully implement it, it is 
important to pay attention to several important steps. Each of the listed steps you need to take 
when using email marketing will make your efforts pay off. 
 
• List of subscribers 
 
The first step in email marketing is building a subscriber list. Think carefully and determine who 
your target audience is and who you want to see on your subscriber list. Set up opt-in forms on 
your website to collect user email addresses. 
 
• List segmentation 
 
List segmentation is the key to successful email marketing. Then, once you've determined who 
your target group is and you've created a list of subscribers, divide them into different groups 
based on their preferences and behaviors. In this way, you will be able to send e-mail to different 
groups whose content is suitable for them. You can segment the list by geographic location to 
target users in specific regions. Also, there is demographic segmentation that allows you to target 
users based on factors such as gender, age, education, workplace, etc. 
 
 

Kristina Milosevich 
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What is a drip email campaign and how does it work? 

 

Q: What is a drip email campaign, and why is it beneficial?  

A: A drip campaign is a series of automated emails sent at predetermined intervals 
based on user actions or timelines. It nurtures leads over time by delivering 
relevant content in small, digestible doses. Drip campaigns are beneficial for 
educating prospects, encouraging engagement, and gradually guiding leads 
through the sales funnel without overwhelming them. 

Drip campaigns are particularly effective for lead nurturing, product onboarding, 
and re-engagement efforts. They work by responding to user actions, such as 
signing up for a newsletter or abandoning a cart, with targeted emails that keep 
your brand top-of-mind. This automated approach saves time while maintaining 
consistent communication. By delivering value over time, drip campaigns gradually 

build trust with leads and increase the likelihood of conversions. 

◼ Patricia Baronowski-Schneider 
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• Creating quality content 
 
Creating quality content plays an important role in overall digital marketing. Quality content is the 
key to attracting and retaining users, and that's what we strive for. Therefore, create informative 
and relevant messages that users will appreciate and whose content they will always be happy to 
return to! 
 
• Testing and optimization 
 
Continuous testing of email campaigns allows you to find out what works and what you can 
improve. Campaign optimization is the key to achieving better results. 
 
What are the aspects of email marketing automation? 
 
Here are some key aspects: 
 
• Welcome and registration 
 
Automation allows you to send automatic welcome emails when a user signs up to your subscriber 
list. These emails may include signup confirmation, expressions of thanks, and first steps you want 
the user to take. Therefore, think carefully about what you want the user to see first when they 
receive your message! 
 
• Segmentation and targeted sending 
 
As we said in the previous part of the text, you should give great importance to the segmentation 
of the subscriber list. For example, you can automatically send personalized offers to users who 
have already purchased from you or visited certain pages on your website. 
• Abandoned shopping carts 
 
Automated shopping cart abandonment campaigns remind users who have added products to 
their cart but not purchased them. This can increase the conversion rate and regain already lost 
sales. 
 

Kristina Milosevich 
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How can email segmentation improve campaign results? 

 

Q: Why is segmentation essential in email marketing?  

A: Segmenting your email list allows you to group your subscribers based on 
various factors like demographics, past behaviors, purchase history, or 
engagement levels. This enables businesses to send more targeted messages that 
resonate with each specific audience, leading to improved engagement rates and 
conversion outcomes. 

Segmentation also allows for personalization within each group, making the 
messages feel more relevant and timely. By understanding the preferences of each 
segment, you can craft campaigns that speak directly to their needs, offering 
customized product recommendations, personalized offers, or targeted content. 
The more relevant the email, the more likely your recipients are to engage, which 

can lead to higher open rates and better overall campaign performance. 

 

◼ Patricia Baronowski-Schneider 
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• Birthday or anniversary messages 

Automation allows you to automatically send greetings for users' birthdays or anniversaries. With 
such messages, you will achieve better and better communication with them. 

• Email series 

Emails that are sent over a period of time or based on user behavior are called email series. For 
example, you can set up a welcome series consisting of several emails that are sent in sequence 
to introduce the user to your brand. 

• A/B testing 

Automated email marketing tools often support A/B testing, allowing you to test different versions 
of emails to find out which headlines, content or calls to action work best. 

• Automatic behavior monitoring 

You can monitor user behavior on your website and automatically react to certain actions. 

Email marketing automation is not only a time saver, but also a way to achieve better 
personalization and efficiency in communication with users. 

 
 
 

 

 
Kristina Milosevich 
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What is the importance of A/B testing in email marketing? 

 

Q: How does A/B testing help refine email campaigns?  

A: A/B testing involves creating two variations of an email (such as different subject 
lines, email copy, or CTAs) and sending them to a small portion of your audience to 
see which version performs better. This process helps marketers identify what 
resonates with their audience and optimize future email campaigns for better 
performance. 

A/B testing provides actionable data that helps refine every aspect of an email 
campaign. It not only helps in choosing the best version of an email but also 
uncovers what works best in subject lines, email length, design elements, and even 
send times. Over time, consistent A/B testing can lead to a well-optimized strategy 
that significantly improves your overall email marketing results, reducing the 

guesswork and maximizing engagement. 

◼ Patricia Baronowski-Schneider 

 

 



 16 

 

 

 

 

 

  

 

 

 
 
 

 

 

 

Conclusion:  This engaging exchange between Patricia Baronowski-Schneider / 

Kristina Milosevich delves into the heart of what makes marketing in the digital age both a 

challenge and an exciting opportunity.  Their shared insights provide a roadmap for 

businesses looking to navigate the complexities of the industry. 

 


