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INTRODUCTION 
As the digital landscape continues to reshape the way we connect with audiences, Patricia 

Baronowski-Schneider and Kristina Milosevich come together to shed light on the fusion of 

classic marketing wisdom with cutting-edge digital strategies. In this candid conversation, 

they tackle the most pressing questions businesses face today and share their insights on 

navigating the future of marketing. 

 

 
    

  

 

Patricia Baronowski-Schneider, CEO Pristine Advisers 

IR/PR/Marketing Firm  
 
To learn more: 
http://www.pristineadvisers.com/ 
YouTube - https://www.youtube.com/user/PristineAdvisers/videos 
Vimeo - https://vimeo.com/search?q=PRISTINE%20ADVISERS 
LinkedIn 
- https://www.linkedin.com/company/1674911/admin/              
                                https://www.linkedin.com/in/patriciabaronowski/ 
Facebook - https://www.facebook.com/PristineAdvisers?sk=wal 
Twitter - https://twitter.com/pristineadvise1 
Instagram - https://www.instagram.com/pristine_advisers/ 
Blogs - https://medium.com/@patriciabaronowski 
  
Book time on my calendar https://calendly.com/pbaronowski/30min 

 

Kristina Milosevic  

Manager at Promozis Team and  

founder KSM Growing Business Online 
https://www.team.promozis.com 
 
info.marketingsr@gmail.com 

    https://www.facebook.com/ksmcoaching   

  / promozisteam   

    https://www.facebook.com/groups/ksmcoaching   

  / snezana-kristina-milosevic-890a4b21    

  / kristism7   
 

http://www.pristineadvisers.com/
https://www.youtube.com/user/PristineAdvisers/videos
https://vimeo.com/search?q=PRISTINE%20ADVISERS
https://www.linkedin.com/company/1674911/admin/
https://www.linkedin.com/in/patriciabaronowski/
https://www.facebook.com/PristineAdvisers?sk=wal
https://twitter.com/pristineadvise1
https://www.instagram.com/pristine_advisers/
https://medium.com/@patriciabaronowski
https://calendly.com/pbaronowski/30min
https://www.facebook.com/Manager-1069592113056750/
https://www.facebook.com/PromoZiSteam
https://www.youtube.com/redirect?event=video_description&redir_token=QUFFLUhqa1ZDbGFBZk1WS2VmTUZZcXlyMXVxbW9oazdYZ3xBQ3Jtc0trYlNneTJGdGo4U1IwRV9FZ2lhVjBneVo1MVV0U2JrN1hBTTVHNXhVbG0zQXdYcy1RMk40RmladkZEOUZGOTV3eGFmTGZPbERRUXIycm52Y013N0t2T3JyVk5pUFVsaGJPdXBnOHdPcVFjdTlHQnN3QQ&q=https%3A%2F%2Fwww.team.promozis.com%2F&v=JiRCUGd1M_4
mailto:info.marketingsr@gmail.com
https://www.youtube.com/redirect?event=video_description&redir_token=QUFFLUhqbERhTWpfd1JuTFJCSWtHVno3OU5EekpTVTFXUXxBQ3Jtc0trc3RxWE1pdFVRVzFHY0dlamI3SU84NmdFa2pxWTFEc3g5Tld1V2N3RWZvWmVHVHpENTlLdE9ycW1Hcm5CdU91LUZBczI4N2p3Z21Ed3ZST2x2b3pVRmFlWXE3WjhONDNPNVctdERWLWhHek93M2lsMA&q=https%3A%2F%2Fwww.facebook.com%2Fksmcoachingconsulting&v=JiRCUGd1M_4
https://www.youtube.com/redirect?event=video_description&redir_token=QUFFLUhqbERhTWpfd1JuTFJCSWtHVno3OU5EekpTVTFXUXxBQ3Jtc0trc3RxWE1pdFVRVzFHY0dlamI3SU84NmdFa2pxWTFEc3g5Tld1V2N3RWZvWmVHVHpENTlLdE9ycW1Hcm5CdU91LUZBczI4N2p3Z21Ed3ZST2x2b3pVRmFlWXE3WjhONDNPNVctdERWLWhHek93M2lsMA&q=https%3A%2F%2Fwww.facebook.com%2Fksmcoachingconsulting&v=JiRCUGd1M_4
https://www.youtube.com/redirect?event=video_description&redir_token=QUFFLUhqbWs4MlV2X3Zodm5TbkhZclJQZmFpNnQ1UGw2d3xBQ3Jtc0tubk9iWDV1Y0x6ZnFCVGIyX2tpUTFOYWdYam0yQ1d2TDJZUGo4cGpCUEoxd0ZNWFByWEZjQkM5c1RaSU5fVTA2ci0xcEVWTDdJa2VyUDAxam53R3hldXk5NjZqX3k1dEItWjMzOW5ieG01dTM5U0t2aw&q=https%3A%2F%2Fwww.facebook.com%2FPromoZiSTeam%2F&v=JiRCUGd1M_4
https://www.youtube.com/redirect?event=video_description&redir_token=QUFFLUhqbWs4MlV2X3Zodm5TbkhZclJQZmFpNnQ1UGw2d3xBQ3Jtc0tubk9iWDV1Y0x6ZnFCVGIyX2tpUTFOYWdYam0yQ1d2TDJZUGo4cGpCUEoxd0ZNWFByWEZjQkM5c1RaSU5fVTA2ci0xcEVWTDdJa2VyUDAxam53R3hldXk5NjZqX3k1dEItWjMzOW5ieG01dTM5U0t2aw&q=https%3A%2F%2Fwww.facebook.com%2FPromoZiSTeam%2F&v=JiRCUGd1M_4
https://www.youtube.com/redirect?event=video_description&redir_token=QUFFLUhqbkk1WnFZc3RaTGJRdUdSVXR4Z0puWkxSbGZhUXxBQ3Jtc0ttQzJEMXdqS2pxYzdib3hkdnd6SzAwYXhtN25maHVOZDIzSkVSLURacnNmbUhnQ1plNjRlLUFxcTQ4cXI5MDUwOWtxeE4weTZNWWtOZmpYNzQ5ZkxKMzBjSHVUZW9DRDFOVVZnaXJ3LUVWRDNaM0JlZw&q=https%3A%2F%2Fwww.facebook.com%2Fgroups%2Fksmconsulting&v=JiRCUGd1M_4
https://www.youtube.com/redirect?event=video_description&redir_token=QUFFLUhqbkk1WnFZc3RaTGJRdUdSVXR4Z0puWkxSbGZhUXxBQ3Jtc0ttQzJEMXdqS2pxYzdib3hkdnd6SzAwYXhtN25maHVOZDIzSkVSLURacnNmbUhnQ1plNjRlLUFxcTQ4cXI5MDUwOWtxeE4weTZNWWtOZmpYNzQ5ZkxKMzBjSHVUZW9DRDFOVVZnaXJ3LUVWRDNaM0JlZw&q=https%3A%2F%2Fwww.facebook.com%2Fgroups%2Fksmconsulting&v=JiRCUGd1M_4
https://www.youtube.com/redirect?event=video_description&redir_token=QUFFLUhqbW90T3RmUDdDYjZuVlJyWjJJbUZlbmpyQW5td3xBQ3Jtc0ttbGU5ZU5ORFVLTENhMnVJMWZaT2FqUzhWWjJfNG5SQUdyeVRCam9uVGFPRHYyanJoa2UwZE9MX1E3Vzd4ZU4zN3pUeHJjblphVjNoMmZ1MmtIb2dIREpXRk56ems2N2paM1g2X3ZkOUlNRS1ESG1rQQ&q=https%3A%2F%2Fwww.linkedin.com%2Fin%2Fsnezana-kristina-milosevic-890a4b21%2F&v=JiRCUGd1M_4
https://www.youtube.com/redirect?event=video_description&redir_token=QUFFLUhqbW90T3RmUDdDYjZuVlJyWjJJbUZlbmpyQW5td3xBQ3Jtc0ttbGU5ZU5ORFVLTENhMnVJMWZaT2FqUzhWWjJfNG5SQUdyeVRCam9uVGFPRHYyanJoa2UwZE9MX1E3Vzd4ZU4zN3pUeHJjblphVjNoMmZ1MmtIb2dIREpXRk56ems2N2paM1g2X3ZkOUlNRS1ESG1rQQ&q=https%3A%2F%2Fwww.linkedin.com%2Fin%2Fsnezana-kristina-milosevic-890a4b21%2F&v=JiRCUGd1M_4
https://www.youtube.com/redirect?event=video_description&redir_token=QUFFLUhqbGhvSGROZnFqX0V4SlpvRjFMVEZwWE5YUHdvZ3xBQ3Jtc0trM3dIX2VVdU1mQ3VNRjQxeXNtUnRlRmVzTHF2Z0xnYjJ6QTNneFZydXR6RXlxZTVBeG4zRlBWSUpsZklYWE82SnhZc0VqWlBEZGg1OFVVU2tId18zdFpFWTMzQlZIU1dLeU1Pb1BvbGFuczhhRFBoZw&q=https%3A%2F%2Fwww.instagram.com%2Fkristism7%2F&v=JiRCUGd1M_4
https://www.youtube.com/redirect?event=video_description&redir_token=QUFFLUhqbGhvSGROZnFqX0V4SlpvRjFMVEZwWE5YUHdvZ3xBQ3Jtc0trM3dIX2VVdU1mQ3VNRjQxeXNtUnRlRmVzTHF2Z0xnYjJ6QTNneFZydXR6RXlxZTVBeG4zRlBWSUpsZklYWE82SnhZc0VqWlBEZGg1OFVVU2tId18zdFpFWTMzQlZIU1dLeU1Pb1BvbGFuczhhRFBoZw&q=https%3A%2F%2Fwww.instagram.com%2Fkristism7%2F&v=JiRCUGd1M_4
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 REVOLUTION IN DIGITAL MARKETING 

 
How artificial intelligence is changing the rules of the game 

 
Imagine the following situation: you have just finished a hard day at work and you open your favorite 

streaming service to relax with a movie or series. Before you have time to scroll through the offer, the 

service offers you a recommendation that perfectly matches your mood - as if someone read your mind. 

How is that possible? The answer lies in artificial intelligence (AI), a technology that is becoming an 

inseparable part of everyday life and which right now 

 

AI enables brands not only to reach consumers in new ways but also to better understand and anticipate 

their needs. 

 

Is your brand ready to enter this new world where the boundaries between the real and the digital are 

increasingly blurred?   

 
 

 

 
 
Kristina Milosevich 
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How is AI Enhancing Customer Experience in Digital Marketing? 
 
Q: How does artificial intelligence (AI) improve customer experience in 
digital marketing? 
 
A: AI is transforming customer experience by enabling brands to offer hyper-
personalized interactions at every touchpoint. Through sophisticated 
algorithms, AI analyzes individual preferences, purchase history, and 
behavioral data to anticipate customer needs and deliver relevant content in 
real-time. This capability allows brands to create a seamless, customized 
journey for each customer, increasing satisfaction and loyalty. 
 
For example, AI-powered recommendation engines on e-commerce platforms 
suggest products that match a user’s unique tastes, driving engagement and 
conversion rates. By understanding customer behavior on a granular level, AI 
not only enhances the user experience but also helps brands build stronger, 
long-term relationships with their audience. 
 

 
◼ Patricia Baronowski-Schneider 
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What is the understanding of artificial intelligence in marketing? 

 
Artificial intelligence is a branch of computing that deals with the development of systems capable of 

performing tasks that usually require human intelligence, such as speech recognition, decision making, 

visual perception, and the like. 

 

In marketing, AI is used to automate processes, analyze data, personalize content, and for many other 

purposes. 

 

Major AI technologies shaping the marketing industry include machine learning, natural language 

processing, automation, and big data analytics. For example, machine learning makes it possible to predict 

consumer behavior, while chatbots use natural language processing to communicate with users in real 

time. 
 

 
Kristina Milosevich 
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What Role Does AI Play in Content Personalization? 
 
Q: How does AI enable brands to personalize content for individual users? 
 
A: AI takes content personalization to new heights by analyzing vast amounts of 
data from various sources, such as browsing history, social media engagement, 
and past purchases. This data allows AI to identify specific interests and 
preferences for each user, making it possible to tailor marketing messages that 
resonate deeply with the audience. 
 
For example, streaming services like Spotify and Netflix use AI to recommend 
music, movies, or shows based on individual user behavior. This level of 
personalization not only enhances user satisfaction but also boosts engagement by 
delivering content that feels relevant and curated. Brands that leverage AI for 
content personalization can create stronger emotional connections with their 
audience, leading to higher loyalty and better customer retention. 
 

◼ Patricia Baronowski-Schneider 

 
. 
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How to personalize on a new level? 

 
One of the biggest impacts of artificial intelligence in marketing is the possibility of hyper-personalization. 

Instead of generic messages, brands can now provide users with content and offers tailored to their 

individual interests and needs. 

 

AI analyzes data from various sources, such as search history, social media interactions and purchasing 

habits, to create customized marketing campaigns. 

 

For example, Netflix uses AI to recommend movies and series based on previous viewing, which increases 

user satisfaction and engagement. 

 

Personalization is beneficial for both consumers and brands as it increases loyalty and conversions. 

 
 

Kristina Milosevich 
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What are the Benefits of Marketing Automation Powered by AI? 

Q: How does AI-driven marketing automation benefit businesses? 

A: AI-powered marketing automation enables businesses to streamline repetitive 
tasks and improve efficiency across multiple marketing channels. From 
automating social media posts to segmenting email lists and scheduling 
personalized messages, AI allows marketers to reach the right audience at the 
optimal time with minimal manual effort. This automation frees up valuable time 
for marketing teams to focus on strategic initiatives and creative work, which can 

lead to more impactful campaigns. 

In addition, AI-driven tools like HubSpot and Marketo provide insights into 
campaign performance in real-time, allowing marketers to make data-driven 
decisions and optimize their strategies on the fly. Overall, AI-driven automation 
reduces costs, boosts productivity, and helps businesses maximize the impact of 

their marketing efforts. 

 

◼ Patricia Baronowski-Schneider 
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What is marketing automation and efficiency? 

 
AI enables the automation of marketing activities, which significantly increases efficiency. 

Processes that previously required hours of work can now be done in seconds. 

 

Campaign automation, social media scheduling and email marketing management are just a few examples. 

These tools not only save time but also optimize resources, allowing marketing teams to focus on creative 

and strategic tasks. 

 

By using AI tools like HubSpot or Marketo, companies can automatically segment audiences and send 

personalized messages at the right time, significantly increasing their return on investment (ROI). 

 
 

Kristina Milosevich 
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How Does AI Help with Predictive Analytics and Trend Forecasting? 

Q: How does AI enable predictive analytics and trend forecasting in marketing? 

A: Predictive analytics powered by AI is a game-changer for marketers, allowing brands to anticipate 

consumer behavior and make proactive decisions. AI algorithms analyze historical data to identify 

patterns and trends that can predict future actions, such as which products a customer is likely to 

purchase or what content will engage them most effectively. This foresight enables brands to tailor 

their marketing strategies, enhancing relevance and impact. 

For instance, AI can forecast seasonal demand changes, helping brands adjust their inventory and 

marketing tactics accordingly. By leveraging predictive analytics, brands can not only stay ahead of 

market trends but also improve ROI by focusing their efforts on strategies that are most likely to 

succeed. 

◼ Patricia Baronowski-Schneider 
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What is analytics and prediction? 

 
Data is at the heart of modern marketing, and AI enables the analysis and interpretation of data in a way that 

was previously unimaginable. 

 

Through big data analytics, AI can identify patterns in consumer behavior and predict future trends. 

Predictive analytics is key to making proactive marketing decisions. For example, AI can predict which 

products a particular user is most likely to want to buy, allowing brands to tailor their offers accordingly. 

Case studies show that companies that use AI to analyze data achieve significantly better results in their 

marketing campaigns compared to those that rely on traditional methods. 

 

 

 

How to create content with AI? 

 
Artificial intelligence, which is an analysis and automation tool, also plays an important role in content 

creation 

 

AI tools such as GPT - 4 (used to generate textual content) and DALL-E (which generates visuals) can help 

brands create original and creative content. For example, AI can generate headlines, write blogs or create 

visuals for social media in line with a brand's identity. 

 

However, despite numerous advantages, the use of artificial intelligence in creative processes also brings 

various challenges. The generated content should be relevant and authentic and not lose the human factor, 

which is often the key to connecting with the audience. 

 

 

 

 
Kristina Milosevich 
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What Ethical Considerations Should Marketers Keep in Mind When Using AI? 

Q: What are the ethical concerns of using AI in marketing, and how can brands address them? 

A: As AI becomes increasingly integrated into marketing, ethical considerations around data 
privacy, algorithmic bias, and transparency are essential. AI relies on large datasets, often 
including sensitive consumer information, raising concerns about how this data is collected, 
stored, and used. Mishandling this data can lead to privacy violations and diminish customer 
trust. Additionally, if AI algorithms are trained on biased data, they may unintentionally perpetuate 
those biases, resulting in unfair or discriminatory practices. 

To address these concerns, brands should ensure that their AI systems comply with data 
protection regulations, such as GDPR, and promote transparency in their data usage policies. 
Regular audits of AI algorithms for potential biases and implementing fair data usage practices 
can help brands build and maintain trust with their customers. Embracing ethical AI practices is 
crucial for brands to use AI responsibly and create a positive impact in the digital marketing 
landscape. 

◼ Patricia Baronowski-Schneider 
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What are the ethical considerations and challenges? 

 

 
Like any technology, AI in marketing brings with it ethical issues. 

 

 

One of the key issues is user privacy. AI relies on vast amounts of data, and inadequate handling of that 

data can lead to misuse or breach of privacy. 

 

 

In addition, algorithmic bias is a challenge, as AI systems can unconsciously carry biases present in the 

data they are trained on. 

 

 

To avoid these problems, companies must carefully manage data and ensure that their use of AI 

technologies complies with ethical standards and legal regulations. 

 
 
 

 

 
Kristina Milosevich 
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How Does AI Improve Customer Segmentation and Targeting? 

 

Q: How does AI enhance customer segmentation and targeting in digital marketing? 

A: AI has transformed customer segmentation by allowing marketers to move beyond basic 

demographic categories and dive deeper into behavioral and psychographic insights. AI algorithms 

analyze vast amounts of data from various sources, including browsing history, purchase patterns, and 

social media activity, to segment audiences more accurately and meaningfully. This enables brands to 

target very specific groups with tailored messages that resonate. 

With AI-powered segmentation, brands can also create dynamic customer profiles that evolve as user 

behavior changes. For instance, AI can detect shifts in purchasing patterns and update segments in real-

time, allowing for more agile and precise marketing efforts. This level of refined targeting increases the 

relevance of marketing messages, boosting engagement, and improving conversion rates. 

◼ Patricia Baronowski-Schneider 
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What is the Future of AI in Marketing? 

 
Looking ahead, artificial intelligence will continue to shape the future of marketing. 

Trends such as the use of AI to increase consumer engagement through augmented and virtual reality, 

as well as the development of sophisticated systems to analyze user emotions, are already on the 

horizon. 

 

Also, further integration of AI and other technologies such as the Internet of Things (IoT) and 5G 

networks is expected, which will enable even greater personalization and real-time interaction. Brands 

that want to stay competitive must follow these trends and continuously invest in AI technologies. 

As marketing evolves, brands that quickly adapt and harness the potential of AI technologies will be 

the ones to set the standard 

 

 
Kristina Milosevich 
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What is the Role of AI in Optimizing Social Media Strategies? 

Q: How can AI help brands optimize their social media strategies? 

A: AI plays a vital role in social media by analyzing engagement metrics, user preferences, and trends 

to optimize content and posting strategies. AI-powered tools can recommend the best times to post, the 

type of content that resonates with specific audiences, and even suggest appropriate hashtags to 

increase reach. This data-driven approach allows brands to enhance visibility and engagement without 

the guesswork traditionally associated with social media marketing. 

Additionally, AI tools like social listening platforms help brands monitor online conversations, track 

brand sentiment, and identify emerging trends. This enables marketers to stay responsive to audience 

needs, pivot strategies quickly, and maintain a strong, authentic presence on social media platforms. By 

leveraging AI, brands can optimize their social media efforts, foster stronger connections with their 

followers, and amplify their digital footprint. 

◼ Patricia Baronowski-Schneider 
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How is AI Revolutionizing Customer Support in Marketing? 

Q: How does AI improve customer support in digital marketing? 

A: AI has revolutionized customer support by enabling instant, 24/7 assistance through chatbots and 

virtual assistants. These AI-powered tools can handle routine inquiries, resolve common issues, and 

even guide users through complex processes, such as purchasing decisions, without human 

intervention. By using natural language processing (NLP), these bots can understand and respond to 

customer questions in a conversational manner, enhancing the overall customer experience. 

Moreover, AI chatbots learn from each interaction, continuously improving their ability to handle 

diverse inquiries and provide accurate responses. For brands, this means improved efficiency, reduced 

support costs, and increased customer satisfaction. While human representatives remain essential for 

more complex cases, AI-powered customer support is an effective way to meet growing customer 

expectations for instant, accessible assistance. 

 

How Can AI-Driven Insights Help with A/B Testing and Campaign Optimization? 

Q: How does AI enhance A/B testing and the optimization of marketing campaigns? 

A: AI significantly streamlines A/B testing by automating the process of identifying winning variations 

and optimizing campaigns faster than traditional methods. Through machine learning algorithms, AI 

can analyze multiple variables (e.g., images, text, layout, call-to-action buttons) across different 

audience segments, learning what drives engagement and conversion. This enables marketers to run 

complex, multi-variable tests and quickly adapt their campaigns based on real-time data. 

In addition, AI can predict how specific changes in a campaign will impact outcomes, providing 

insights that guide more effective optimization. With AI-driven insights, brands can make data-backed 

decisions that improve ROI and customer engagement. The speed and precision of AI in A/B testing 

mean that brands can refine their strategies continuously, ensuring campaigns are always performing at 

their best. 

 

◼ Patricia Baronowski-Schneider 
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Conclusion:  This engaging exchange between Patricia Baronowski-Schneider / 

Kristina Milosevich delves into the heart of what makes marketing in the digital age both a 

challenge and an exciting opportunity.  Their shared insights provide a roadmap for 

businesses looking to navigate the complexities of the industry. 

 


