
MARKETING 

IN THE DIGITAL AGE 

 
A Candid Conversation with 

Patricia Baronowski-Schneider and 

Kristina Milosevich 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
January 2025 



2
12 

 

 
TABLE OF CONTENTS 

 

Introduction 

 

………………… p. 3 

Content 

 

………………… p. 4 

What is the role of AI in data analysis? 

 
………………… p. 5 

How is AI revolutionizing influencer marketing? 

 

………………… p. 6 

What is the benefit of personalization using AI? 

 
………………… p. 7 

What role does AI play in voice search optimization? 

 
………………… p. 8 

How does AI affect content marketing? 

 

………………… p. 9 

How is AI improving email marketing deliverability? 

 

………………… p. 10 

How to create campaigns based on artificial intelligence? 

 

………………… p. 11 

What impact does AI have on competitive analysis in digital 

marketing? 

 

………………… p. 12 

What are the predictions of trends in the future of 

marketing? 

 

………………… p. 13 

How is AI enhancing cross-channel marketing attribution? 

 

………………… p. 15 

What role does AI play in marketing compliance and brand 

safety? 

 

………………… p. 16 

Conclusion ………………… p. 17 



3
12 

 

Kristina Milosevic 

Manager at Promozis Team and 

founder KSM Growing Business Online 
https://www.team.promozis.com 

info.marketingsr@gmail.com 

 https://www.facebook.com/ksmcoaching  / promozist 
eam  

 https://www.facebook.com/groups/ksmcoaching   / sn 

ezana-kristina-milosevic-890a4b21   / kristism7  

INTRODUCTION 

As the digital landscape continues to reshape the way we connect with audiences, Patricia 

Baronowski-Schneider and Kristina Milosevich come together to shed light on the fusion of 

classic marketing wisdom with cutting-edge digital strategies. In this candid conversation, 

they tackle the most pressing questions businesses face today and share their insights on 

navigating the future of marketing. 

 
 

 

Patricia Baronowski-Schneider, CEO Pristine Advisers 
IR/PR/Marketing Firm 

To learn more: 
http://www.pristineadvisers.com/ 
YouTube - https://www.youtube.com/user/PristineAdvisers/videos 
Vimeo - https://vimeo.com/search?q=PRISTINE%20ADVISERS 
LinkedIn - https://www.linkedin.com/company/1674911/admin/ 

https://www.linkedin.com/in/patriciabaronowski/ 
Facebook - https://www.facebook.com/PristineAdvisers?sk=wal 
Twitter - https://twitter.com/pristineadvise1 
Instagram - https://www.instagram.com/pristine_advisers/ 
Blogs - https://medium.com/@patriciabaronowski 

 
Book time on my calendar https://calendly.com/pbaronowski/30min 

http://www.team.promozis.com/
mailto:info.marketingsr@gmail.com
http://www.facebook.com/ksmcoaching
http://www.facebook.com/groups/ksmcoaching
http://www.pristineadvisers.com/
http://www.youtube.com/user/PristineAdvisers/videos
http://www.linkedin.com/company/1674911/admin/
http://www.linkedin.com/in/patriciabaronowski/
http://www.facebook.com/PristineAdvisers?sk=wal
http://www.instagram.com/pristine_advisers/
https://medium.com/%40patriciabaronowski
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The content: 

 

 

Artificial Intelligence (AI) is One of the  
Most Influential Trends 
in Modern Marketing 

 
 
     Artificial intelligence (AI) is one of the most influential trends in modern marketing, completely changing the way   
     companies communicate with customers, manage data and create campaigns. In this text, we will explore how AI is 
     changing digital marketing, what the most important AI tools are, how it improves the user experience, and how  
     automation is transforming processes. 
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1. What is the role of AI in data analysis? 
 

 
AI in data analysis 

 
 

One of the key roles of artificial intelligence in digital marketing is the ability to analyze huge  
amounts of data. Traditional approaches to data analysis become ineffective as the complexity  
and volume of data increases, but AI enables fast and accurate analysis of patterns and user  
behavior. Artificial intelligence algorithms use data to create precise user profiles, predict their  
needs and offer personalized marketing messages. 
 
For example, AI analytics tools can analyze historical customer data to predict which products  
they are most likely to buy in the future. Also, algorithms can automatically adjust campaigns  
in real time, increasing the effectiveness of advertising budgets. 

 

 
- Kristina Milosevich 
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2 How is AI revolutionizing influencer marketing? 
 
AI is transforming the landscape of influencer marketing by introducing  
sophisticated matching algorithms that can identify the perfect alignment  
between brands and content creators. These systems analyze not just  
surface-level metrics like follower count and engagement rates, but also  
dive deep into content quality, audience sentiment, and brand value alignment.  
 
The technology can predict campaign success rates by analyzing historical  
performance data and audience behavior patterns across multiple platforms. 
 
AI tools are now capable of detecting authentic engagement versus artificial  
inflation of metrics, helping brands invest their influencer marketing budgets  
more effectively. These systems can also track real-time performance across  
multiple influencer campaigns simultaneously, automatically adjusting strategies  
and budget allocation based on performance metrics and audience response. 

 

 
- Patricia Baronowski-Schneider 

 
 

 
. 



7
12 

 

 
 
 
 
 

3 What is the benefit of personalization using AI? 

 

Personalization with AI 

 

One of the most important benefits of using artificial intelligence in marketing is content  

personalization. Instead of generic advertisements aimed at a wider audience, AI enables the creation  

of specific and personalized advertisements that are directed to the individual needs and preferences  

of users. 

 

AI algorithms analyze users' online behavior, their interaction with the brand, as well as their search 

history, in order to provide them with personalized product and service recommendations.  

 

Personalized campaigns increase conversion rates because customers feel directly engaged and feel that 

the brand understands their needs better. 

 

 
- Kristina Milosevich 
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4 What role does AI play in voice search optimization? 

 

As voice-activated devices become increasingly prevalent in homes and offices, AI is reshaping  

how marketers approach voice search optimization. Natural Language Processing (NLP) algorithms  

are becoming more sophisticated at understanding conversational queries and local search intent, 

requiring marketers to adapt their content strategies to match how people naturally speak rather  

than type. AI tools can analyze voice search patterns and suggest content optimizations that align  

with these conversational patterns. 

 

These systems can also predict trending voice search queries in specific industries, allowing  

marketers to create content that anticipates customer questions before they're even asked. The  

technology helps in understanding the context behind voice searches, enabling brands to provide  

more accurate and relevant responses through their digital content and virtual assistants. 

 

 
- Patricia Baronowski-Schneider 



9
12 

 

 
 
 
 

 
 
 

5. How does AI affect content marketing? 

 

AI and content marketing 

 

Content generation is another segment of marketing that is undergoing transformation with the help of 

artificial intelligence. AI tools, such as text generators, can write basic blog posts, product descriptions 

and email messages, significantly speeding up the content creation process. 

 

Although AI cannot yet completely replace human creativity, it can be a great helper in optimizing 

content for SEO, adapting tones of voice to different audience segments, and automating report 

generation. This type of automation saves time and resources, allowing marketing teams to focus on 

strategic activities. 

 

- Kristina Milosevich 
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6  How is AI improving email marketing deliverability? 

AI has revolutionized email marketing by introducing sophisticated deliverability prediction models  

that can forecast the likelihood of emails reaching the primary inbox versus spam folders. These  

systems analyze multiple factors including email content, sending patterns, recipient engagement  

history, and ISP behavior to optimize delivery times and sender reputations. The technology can 

automatically adjust sending parameters based on real-time feedback from email service providers. 

 

Machine learning algorithms can now predict the optimal sending time for each individual recipient 

based on their past behavior, significantly improving open rates and engagement. These systems  

can also automatically clean email lists by identifying and removing invalid addresses and unengaged 

subscribers, maintaining higher deliverability rates and sender reputation scores. 

 

 

- Patricia Baronowski-Schneider 
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7. How to create campaigns based on artificial intelligence? 

 

Campaigns based on artificial intelligence 

Artificial intelligence plays a key role in the creation and optimization of marketing campaigns. AI tools 

enable marketing teams to analyze how audiences respond to different types of content, timing of 

publication and distribution across channels. Based on those analyses, AI can adjust campaigns in real 

time and suggest the best solutions to increase engagement. 

 

Algorithms also enable automatic setting and adjustment of ad budgets, optimizing every dollar spent to 

achieve maximum return on investment (ROI). AI can analyze ad performance in real-time and 

automatically adjust budget according to results, reducing the risk of overspending. 

 
 

 
- Kristina Milosevich 



 

 
 

 
 

 

8  What impact does AI have on competitive analysis in digital marketing? 

 

AI-powered competitive analysis tools are transforming how brands monitor and respond to their 

competitors' digital marketing activities. These systems can track competitors' online presence across 

multiple channels in real-time, analyzing everything from pricing strategies to content themes and  

customer sentiment. The technology can identify patterns in competitors' marketing strategies and  

predict their likely next moves, giving brands a strategic advantage in market positioning. 

 

Advanced AI algorithms can now analyze competitors' ad copies, social media content, and website  

changes to identify successful strategies that could be adapted for your own campaigns. These tools  

can also monitor share of voice across different platforms and track how competitive actions impact  

market dynamics, helping brands make data-driven decisions about their marketing strategies. 

- Patricia Baronowski-Schneider  

12 
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9. What are the predictions of trends in the future of marketing? 
 
Forecasting trends and the future of marketing 
One of the biggest strengths of artificial intelligence in marketing is its ability to predict future trends. Through 
data analysis, AI can recognize patterns in consumer behavior and suggest marketing strategies that will be 
successful in the future. 
 
For example, AI tools can predict seasonal fluctuations in sales, identify new customer preferences and help 
adjust marketing strategies in advance, keeping brands one step ahead of the competition. 
 
As AI continues to evolve, its impact on marketing becomes more pronounced, bringing new methods and 
approaches. For example, chatbots are becoming more sophisticated, offering personalized support to users in 
real time, which significantly improves the user experience. Also, AI technologies enable more precise audience 
targeting and personalization of ads in real time, analyzing user behavior and preferences. 
 
Artificial intelligence is also key in optimizing marketing budgets. Using predictive analytics tools, AI can analyze 
vast amounts of data on past campaigns, user behaviors and market trends, enabling marketing teams to make 
informed decisions about budget allocation. These tools can identify the most effective channels and campaigns, 
helping brands reduce unnecessary costs and increase return on investment (ROI). 
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Another advantage is the ability of AI to create dynamic content. AI-generated content, such as 

customized emails or ads, allows brands to directly communicate with different audience segments in a 

way that works best for them. This type of customized marketing is becoming increasingly important in 

an era where customers expect personalized interactions. 

 

Video marketing is another field where AI is revolutionizing. AI can automatically create short video 

clips based on recognizable trends, allowing brands to quickly respond to market changes and deliver 

relevant content to their audience. 

 

In addition, emotional AI technology, which can analyze the mood of users based on their interactions 

and reactions, offers marketing teams deep insights into how their products affect audience emotions. 

This information is valuable for brands that want to create content that reflects the needs and feelings of 

their users. 

 

AI is also changing the way marketing teams use social media. AI-powered social media analytics can 

track trends, analyze audience sentiment, and evaluate campaign performance in real-time. These tools 

allow brands to quickly adapt their strategies, ensuring that their efforts are aligned with current user 

preferences and behaviors. 

 

Furthermore, AI is crucial in customer relationship management (CRM) processes. By using artificial 

intelligence, CRM platforms can collect and analyze customer data from multiple sources, enabling 

brands to better understand their customers, anticipate their needs and improve the customer experience. 

 

AI is also increasingly used to create interactive experiences through technologies such as augmented 

reality (AR) and virtual reality (VR), which allow brands to create innovative campaigns and  

experiences for their users. For example, users can use AR applications to virtually try out products or 

learn about new products in innovative ways. 

 

In conclusion, AI is transforming marketing in a way that bridges the gap between data and creativity. 

Through automation, data analysis, personalization and advanced technologies, AI helps brands deliver 

better customer experiences, deliver more effective marketing campaigns and stay competitive in the 

global marketplace. As AI continues to evolve, marketing teams must keep up with these trends to 

harness the full potential of this technology in the future. 

 
 
 Kristina Milosevich 
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10.  How is AI enhancing cross-channel marketing attribution? 

 

AI has revolutionized marketing attribution by providing more accurate insights into the customer  

journey across multiple channels and touchpoints. Machine learning models can now process vast  

amounts of data from various sources to identify the true impact of each marketing channel on  

conversion rates. These systems can detect patterns in customer behavior that would be impossible to 

identify through traditional attribution models. 

 

The technology can now provide real-time attribution insights, allowing marketers to adjust their  

channel mix and budget allocation on the fly. AI systems can also predict the likely impact of changes  

in channel strategy before implementation, helping marketers make more informed decisions about  

resource allocation and campaign optimization. 

 

 

- Patricia Baronowski-Schneider 
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11.  What role does AI play in marketing compliance and brand safety? 

AI is becoming increasingly crucial in ensuring marketing compliance and brand 

safety across digital channels. Advanced algorithms can automatically screen 

content for regulatory compliance across different jurisdictions, checking 

everything from disclosure requirements to privacy regulations. These systems 

can also monitor user-generated content in real-time to protect brand reputation 

and ensure consistency with marketing guidelines. 

Machine learning models can predict potential compliance issues before they 

occur, allowing brands to proactively adjust their marketing strategies. The 

technology can also track changes in regulatory requirements across different 

markets and automatically flag content that might need updates to maintain 

compliance. This automated approach to compliance monitoring helps brands 

maintain their reputation while reducing the risk of regulatory violations. 

 

- Patricia Baronowski-Schneider 
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Conclusion: This engaging exchange between Patricia Baronowski-Schneider / Kristina 

Milosevich delves into the heart of what makes marketing in the digital age both a 

challenge and an exciting opportunity. Their shared insights provide a roadmap for 

businesses looking to navigate the complexities of the industry. 


